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It’s different today than it used to be. The modern gent succeeds from his own hard work and 
ambition, not a silver spoon. He looks good in a suit and is comfortable in high-toned settings, but 

he isn’t afraid of getting his hands dirty.  He’s comfortable in his own skin, a master of his own 
style. A man of values who’s out there in the world serving others, not looking down on them 

from an ivory tower…  

King C. Gillette understands this. They EMBODY the ethos of the modern gentleman. With their new 
line up of beard products they are taking the gentleman into the modern age, giving him all the 
tools to look and feel his best. Their customers are robust men of the world who are out there 

living. They don’t have time to go to the barber on the reg, but they still care about their 
appearance. Gillette gives them the freedom to do that, enabling them to be THAT GUY every day.  

This spot is about creating a culture, showing viewers what it means to be a King C. Gillette 
gentleman. Similar to Kingsman, I see King C. Gillette users as members of a special club— a 
secret society in a way. They recognize each other and our audience will want to be included.  

And who better to induct them than MO SALAH? We’d be hard pressed to find a better 
ambassador for the brand. Not only does Mo have a legendary beard, but he is THE GENTLEMAN 
of our time: Self-made, confident, humble… he’s a team player and a family man with values. 
Someone comfortable in his own skin who has a sense of humor. A resilient hard worker who 

gets out there every single day and does his best. This is a guy modern men can look up to.  

Mo Salah and King C. Gillette— together they’re inviting men to join their ranks. 

So let’s take a walk with them, shall we?  

What does it mean to be a gentleman?





This is an opportunity to see the world through Mo Salah’s eyes. I see him as the leader of our bearded brethren, 
taking a stroll through the city and acknowledging his fellow King C. Gillette members as he walks by. This spot 

portrays King C. Gillette gentlemen as SO COOL that one cannot help but want to be recognized as one of their rank.  

In order to give you a better idea of how I would shoot the commercial,  
the following is a script breakdown of what I see happening on-screen and the feelings it will convey.



The LOCKER ROOM
We open on the extreme close-up of a man shaving his beard, hearing the razor glide against the 
skin. Now that’s a close shave…  

The man ducks out of frame to wash his face, and when he pops back up we’re in a medium shot 
behind him revealing the man in the mirror: It’s Mo Salah, legendary footballer and beard 
extraordinaire.  

MO looks at his reflection and runs his hand along his jawline admiring his facial hair, then 
locks eyes with the camera noticing us looking at him. 

VO: NICE SHAVE 

On the counter in front of him, we can clearly see a lineup of King C. Gillette products. Mo 
twirls the razor in his hand and puts it down on the counter. We cut to an overhead and see the 
razor placed next to the rest of the King C. Gillette products, all placed neatly on his leather 
toiletry bag. 

VO: Now you’ve got all the range you need to get a perfect beard.  

Mo closes the bag and heads out. We’re moving with him in profile as he walks through the 
locker room. Here we’re getting a better sense of this place. It’s rich and masculine, industrial, 
modern… but has some vintage touches that give it a quirky hint of an earlier age.  

VO: Not easy getting that look 

He passes another man who’s shaving in front of the mirror. We cut into a high angle XCU of the 
King C. Gillette wash squeezed into his hands (as if seen from Salah’s perspective as he walks 
by). We widen out to a tracking shot moving across the man applying wash in the mirror. He 
locks eyes with camera, giving us a “beard bro nod of acknowledgement” as we walk by.   
People enter the gym wiping frame and we CUT TO—  



THE ALLEY
Salah steps outside and we follow him on a journey through an upscale cobbled street. It’s filled with artisanal 
shops and stores. I see this as a bustling alley— a long, compressed space filled with lots of layers and activity. 
While we’re in the modern day, it has a somewhat“neo-victorian vibe,” evoking a touch of Sherlock Holmes or Peaky 
Blinders. This comes much from the set dressing and business of the extras. Maybe there’s a violinist playing for 
tips and a flower cart. Think street vendors, wood barrels and crates, a stray dog running by… there’s a butcher, a 
baker and candlestick maker. You get the drift. It feels busier than it is because the alley is so narrow. Laundry 
Lines and hanging shop signs compress the space.      

VO: You’ll never find two alike. 

Mo ducks out of a doorway and filters into the crowd, throwing his overcoat around his shoulders. I see us on a 
long lens pushing in on him as he bobs and weaves through the activity. We cut to a wide angle closeup directly 
behind him on steady cam, getting a sense of the world around him. We notice people checking us out as we move 
down the alley. Ahead on the right some lads are playing a game of chess or cards.  

VO: Take a look to the side. The only difference you’ll see is the beard. 

We cut to a Low angle closeup of MO and dolly against his movement, ramping to SLOW MOTION as he looks down. Cut 
to the reverse, a High angle shot tracking with Mo’s movement. The men look up from their game and we see that 
they are twins— Identical except for their beards. They give us a nod of acknowledgement. Time speeds up again and 
Mo moves on. He looks to his LEFT.   

VO: Now this guy’s an artist, it’s almost like he drew on a beard. How did he get it done?   
Frame worthy. First time I’ve seen it.  

On our left, there’s a shop window. Instead of a dressing room, I’d suggest a trendy barber shop (or if we want to 
avoid barbers altogether, a tattoo parlor). It would feel more integrated in the alley and fit nicely inside the 
window frame. A tattooed man with an impressive van dyke beard sits in the chair cleaning up his shave. Ramp to 
slow mo again and we Cut to an XCU through the glass— through the reflections we see it’s a King C. Gillette 
trimmer in his hand.  

Back with Mo, he turns away from the window and we ramp back to normal speed. His overcoat envelopes the frame 
as he exits the alley and we transition to—  





The film set
We’ve widened out to a moving aerial shot of a town square where a movie shoot is 
underway.  Mo Salah passes through. They’re in the middle of a take— 

VO: But this one I’ve seen a lot, well not the same one exactly.  
Maybe that one guy over there? 

KABOOM. We cut to a closeup as a hollywood explosion goes off behind the bearded lead 
actor. He fixes his tie (think of that shot in Skyfall when James Bond lands inside the 
train and adjusts his cuffs). We pull out and immediately the frame is filled with 
production people tending to the star, most notably HAIR AND MAKEUP. We get a closeup 
of King C. Gillette oil in the actor’s hand. He pours out a few drops. Back with Salah 
ducking through production equipment as he makes his way across the square. He passes 
video village and looks in the wall of monitors. We PUNCH IN on the screens where we 
see the Actor applying the beard oil.  

VO: Nah, it suits this guy more. Like I said, you can find a dozen doppelgängers, but that 
facial hair, never the same.  

Salah looks up and keeps walking. Lots of foreground elements pass frame — c stands, 
lights, production people, etc. We’re focused on him as he travels through the visual 
circus that is film production. I want to feel him interacting with the environment, 
maybe grabbing a croissant from crafty and ducking under a camera. Up ahead is a 
trailer where the stunt doubles are hanging out, rehearsing their fight choreography.  
All of them are wearing the same outfit as the lead actor and have similar beards. They 
take a break and we punch into a closeup. As the camera moves across them, we notice 
each beard is a little different. The stunt doubles lock eyes with us, the last one 
recognizing salah and pointing at him.  

Frontal on Salah who laughs and points back, continuing on his way. Foreground 
elements wipe frame, noticeably  A WARDROBE RACK which takes us into—  





The TAILOR SHOP
With the passing clothing we cut to a wide shot outside of the tailor shop. From the 
street we push in as Mo walks inside, moving through the window glass (a post vfx 
shot).  This place is interesting. While it feels like a standard high-end shop you might 
find on Savile row, there’s an edgy touch to it. It’s not stuffy. Black leather Chesterfield 
couches and unusual wallpaper give it a bit of “rock n roll.” Maybe there are some 
macabre decorations mixed in with the clothing— things like fossils or framed insects. 
Black and gold with pops of velvet make up the color scheme. There might be a 
motorcycle out front.   

Mo is dead center on a platform being measured for a suit by the tailor. He looks to his 
left. There’s a man trying on a jacket in front of the mirror. He looks uncomfortable… 
something is not quite right.  

VO: Check this guy out, needs a bit of grooming.  

Mo knows what’s off. He gets an idea and picks up some King C. Gillette beard balm off 
one of the display tables, tosses it to the man. In SLOW MOTION, the man catches it and 
gives it a try. We cut to a CLOSE UP in the mirror of him applying it and checking himself 
out. Damn! That’s a sexy beard.  

He gives Mo a nod of thanks— 

VO: Yeah, that’s it.  

MO nods back and turns back to the mirror. He throws on a jacket and we use that as a 
transition, match cutting to his back as Mo enters—  





The lounge
We match cut on the back of Mo’s jacket and follow him into a luxe gentleman’s club. 
This features leather furniture and rustic wood. Like the rest of our design, this does 
not feel stuffy. It’s classic and masculine with a modern twist— think of the interior 
designer Timothy Oulton.   

VO: Look, beards come in all shapes and sizes.  The key is to groom it, not just grow it. 
Your beard is yours alone. 

We’re on steady cam tracking behind Mo on a wide lens as he enters the club. As he 
moves through the room, the patrons notice us and give us nods of acknowledgment. 
The gentlemen all have unique and well-groomed beards except for a clean shaven man 
on his phone. Something that might be cool is to bring in our featured players from 
earlier here, as if this is the secret club where King C. Gillette members hang out.  

VO: And I bet you can’t find one like mine. Every man has his beard and every beard  
needs its care.  

Mo falls back onto a leather Chesterfield couch and looks directly at the camera, 
stroking his beard. I think it might be cool to break out of the voice over and have him 
actually say the line “and I bet you can’t find one like mine,” Cheekily he gives us a 
wink, directly connecting with the viewer. We WHIP PAN out of this to—  

VO: With King C. Gillette you’ve got all you need to maintain and groom your beard.   

The camera whips into the King C. Gillette product lineup as a subtle light brightens 
the frame. We whip pan out of this to another part of the blue wall where the King C. 
Gillette logo animates on the frame. 

THE END





Tactical Films

VO: Salah, do you see the beard over there?  
Think it needs a little King C. Gillette! 

We’re in a Medium wide as Salah closes his locker and gets ready to 
head out. He pauses when he hears the Voice Over and looks to his 

left, noticing the bearded man by the sink. Salah then looks directly 
into the lens, as if sharing a knowing glance with the viewer —  

this guy needs some help from King C. Gillette!  

VO: First, he needs a trimmer to shape it. Now he can use the shaving 
and edging razor to get the exact hair line he wants. Then he’ll 

slather that beard balm for a moisturizing effect. 

I imagine the background noise of the locker room fading away. We  
cut to a medium closeup directly in front of the man by the sink. 

Here the ambient light dims and the background fades away. He's hit 
with a spotlight, as if time has frozen and we’re in our own world. 
Similar to our main film, I see us shooting extreme closeups of the 

shave in slow motion and using key isolated sound effects to really 
accentuate each King C. Gillette product— things like the razor 

shaving a fine line or two hands rubbing the balm together. Again, 
think of those shots in Sherlock Holmes. We finish the shave with 

the same medium closeup of the man directly in front of us, but now 
his beard looks GREAT! The ambient light and  

background noise fade back in.  
  

VO: Every man has his beard,  
and every beard needs its care. 

We cut back to the wide with Salah who gives the man a nod of 
approval. then, he looks directly into camera  and smiles.  

We transition to our ENDING product shot and logo.  

LOCKER ROOM LOUNGE TAILOR SHOP

VO: What a fine looking tux. Ruined by a bad shave. 

Salah sits at a table in the lounge, about to tuck into a 
meal when he hears the voice over. He looks over his 

shoulder at a couple sitting at another table. The man 
looks uncomfortable, not getting any attention from the 
pretty brunette sitting next to him. Salah looks directly 

into the lens, giving us that knowing look.  
Shoulda used King C. Gillette!  

VO: He definitely needs that King C. Gillette transparent gel 
to see where he’s shaving, and to get every hair just right 
he’d use double edge safety razor. And then finish off with 

the beard balm to moisturize. 

We cut to a medium closeup directly in front of the man at 
the table and the ambient light and background fades 

away, as if time has frozen.  Keeping with the style that 
we’ve laid out through the campaign, we cut to those slow 
motion XCUs of the man shaving— hearing the sound of the 

Razor, texture of the balm, etc. and making a special 
moment out of each step. We cut back to that medium 

closeup directly in front of the man, but now his beard 
looks GREAT! The lighting and background noise return.    

VO: Every man has his beard, and every beard needs its 
care. With king C Gillette, you’ve got all you need to 

maintain and groom your beard.  

We cut back to Salah at the table who gives a nod of 
approval, then turns back to his dinner and tucks in! We 

transition to our ending product shot and logo.  

VO: That’s actually not a bad beard.  
But honestly, it still needed King C. Gillette.  

Salah is on the Tailor’s platform being fitted for a suit. When he 
hears the voice over, he glances over at the Man to his left who is 

trying on a jacket. The man is looking in a mirror, unsure of his 
appearance. his beard is not working.  

Salah looks directly into frame… SHOULDA USED KING C. GILLETTE!  

VO: He could just give it a good beard wash, then refine it with a 
trimmer, and finally a dab of moisturizing beard oil.  

We cut to a medium closeup directly in front of the bearded man (as 
if it’s the mirror’s point of view). Again, the ambient light and 

background noise fade away and a SPOTLIGHT hits the man as if time 
has frozen. Like we did in the other spots, we cut to beautiful slow 
motion XCUs featuring the King C. Gillette products in action, step by 
step cleaning up this beard! Isolated sound effects call attention to 
each product. We cut to the medium closeup again, but this time the 

man’s beard is lookin’ FINE! The ambient light and sound return.  

VO; Every man has his beard, and every beard needs its care.  
With king C Gillette, you’ve got all you need to  

maintain and groom your beard. 

We cut back to Salah who nods in approval  
and then turns back to camera , giving us a wink.  

We transition to our ending product shot and logo.  

These vignettes will use the same locations and follow the same visual style that we use in our hero spot.    





THE STAR
In addition to being one of the greatest footballers in the world, MO SALAH is also a Gentleman’s 
icon. He’s a new brand— not the brooding antihero of yesteryear, but rather a friendly figure with 
a big heart. A family man. A team player. Humble. charismatic. Doesn’t try too hard. In fact, his 
sense of humor is evident. It’s hard to find pictures of Mo where he’s not smiling or joking around. 
There’s a sense of fun to him and that’s something we want to fully embrace. Mo’s wonderful 
personality sets the tone for this film. 

With that in mind, the key to a great performance from Mo is simply allowing him to be himself. 
My experience shooting celebrities has given me some insight in how to best accommodate his 
needs and put him in a place where he looks and feels his best. This is about creating an 
environment where he feels comfortable. I fully understand that Mo Salah is not a trained actor. 
My direction will not ask anything more from him than what he is naturally able to deliver.  

The more we can be prepared going in, the smoother everything will go. We want Mo to feel 
comfortable and enthusiastic and a lot of that is having everything ready for him so all he has to 
do is step into each set-up and away we go. I also want to share as much as possible with his team 
so they know what to expect and nothing will be a surprise.  

I’m also keenly sensitive to Mo’s and his staff’s desire to make him look as good as possible at all 
times. Every moment he is on camera, from every angle and distance, the frame will be composed 
with the goal of creating a heroic image. MO SALAH is a man’s man. His friendly features and 
legendary beard are made for the camera and I have every intention of creating an on-screen 
personae that will if anything burnish the image of a strong, winning, approachable, cheeky 
global legend.  

And, of course, special attention will be paid to his beard. Since that is such a key part of this 
spot, I would like to have the possibility of having a hair-stylist work with his normal people and 
go in a day or two ahead of time to give him a trim so on the day it’s a quick clean-up and he’ll be 
ready to go, feeling confident and great about his look.  



THE Gents
Our bearded lads look different than salah, but like him each one should have a “special 
something” and, most importantly, ICONIC FACIAL HAIR. I want these men to have personality. 
We only get quick flashes of each man, so it has to be immediately evident that these guys 
are cool and have a vibe. They must exude a confidence that goes with their whiskers. This 
spot is about individuality, using King C. Gillette products to look and feel ICONIC.  

It’s important to note that no two guys look alike (except for our twins and the stunt 
doubles). We want diversity in both ethnicity and styles, each man having his own brand. For 
example, we have the classic movie star who evokes a Henry Cavill or Brad Pitt. Then there’s 
the rock n roller twins who feel closer to Johnny Depp or Lenny Kravitz. At the tailor shop 
we have the Dandy, a man who was born wearing a suit. Maybe the man with the Van Dyke 
beard is the hip granddaddy that can pull it off… In terms of age, most are between 25-35, 
perhaps with one older guy thrown in for fun.     

They should all be strong and charismatic— men’s men. I also want to get the sense 
that they have affable natures and a cheeky sense of humor. What we DON’T want is a 
bunch of male models who pout. Our guys are comfortable with themselves and 
they’re not trying too hard. 

I want a bit of edge to these men too. They all look great in a suit, but maybe some 
have tattoos, edgy haircuts and a fun sense of style…Basic is not their thing. all of 
them would feel at home in a Guy Ritchie movie or an Oceans 11 film. They’re 
gentlemen, but you want to get the sense that they’ve won a bar fight or two. 
Loveable rogues with a rough and tumble sense of fun.    







If King C. Gillette made an Oceans 11 movie, this would be it. I want to get the sense that Mo Salah is our rendition of Danny Ocean, 
walking through town to collect his fellow beard bros for an epic heist. There’s a fun, driving energy that pulses throughout the 

spot, a skippy momentum that propels us forward with every step he takes. 

This spot is STYLISH, and from the wardrobe and design it feels like a GQ spread. It has GQ’s quirky sense of humor too— high 
fashion with a wink and a smile. It’s elegant and high-end, but a little tongue in cheek too. Classy, but with a twist of rock n roll. 

A lot of this factors into the world building and visual style. I want kinetic images with lots happening in the frame— the 
environments feel alive and have texture, grit and personality. It’s not your standard lounge or locker room. Unique angles, some 
slow motion, vintage design elements, and creative sound design transport us somewhere else— a heightened version of reality.  

Like I said earlier, much of the tone extends from Salah himself. Iconic, legendary, and confident, he doesn’t take himself too 
seriously. He’s a guy who knows who he is and is having fun with it. This is how we want King C. Gillette users to feel too. Our 
bearded lads see the world differently… the way they style their beards projects confidence, admission to a secret club that 

viewers want to be a part of too.   





CINEMATOGRAPHY
Every shot will be composed with the primary goal of presenting our bearded studs as members of an elite club. Their facial hair sets these men apart and they stand out as eye catching examples of what a 

modern gentleman is supposed to be: rugged, stylish, and a little saucy. Every frame projects that bold confidence.   

So how to do this? Most importantly the beards and King C. Gillette products have to look fantastic. This is what sets these men apart from the rest of us, and we have to feel that in the images. Warm, editorial 
beauty lighting will elevate these expert shaves. I want to make use of long lenses, giving us a shallow depth of field on those facial hair and product specials. Shooting through windows, tracking through 

foreground elements, using lens flares and employing reflections when possible will add to that “special something” these products project. As far as lensing, I’d suggest shooting on Zeiss Master Primes— the 
lens choice of 007 movies like Skyfall. This film should look rich and cinematic. I don’t want it too soft and gentle, either.  

Adding a nice bit of contrast will give it that masculine grit we want to feel from our gents as well.  

Also important is POINT OF VIEW. As the camera, we are inside Salah’s point of view.  He is moving pretty much throughout the entire commercial and so are we. The camera is tracking with him— we’re on a steady 
cam or Movi most of the time, keeping pace with our star. When the camera is not on Salah, I see the lens being inside his point of view. As he notices the bearded lads around him, we cut to the angle he would be 

seeing at the time. For example, if Salah looks down at a man sitting at a table as he walks by, we’d be in a high angle tracking left (what he would be seeing). I think it would also work well to have talent break 
the 4th wall, looking directly into the lens and giving us a subtle nod, as if they are acknowledging Salah (and us). This gives us the sense we’re in a secret society of King C Gillette users who recognize each 

other. Similarly, Salah should break the 4th wall, occasionally looking directly into frame and acknowledging the viewer when it plays into the Voice Over ( a la Fleabag or House of Cards).   

Stylistically, we want to make it interesting and heighten our reality. Occasionally ramping to SLO MO (especially on those moments where Salah is checking out a beard) will really let us drive home just how 
GREAT King C. Gillette products make facial hair look. It also gives the film an epic quality and sense of drama.  

Finally, a key part of my style is that it is CUTTY and has LOTS OF COVERAGE. I want to use every second of the time we have on screen to pack in as much excitement and information for the viewer as possible— 
showing multiple angles and looks for those beards and really building the dynamic world King C. Gillette users live in. What that means for camera is that we have to move fast. This is especially important on 
this job considering Salah’s comfort and availability. Considering that, I’d suggest we shoot on smaller Cameras that can live on a Movi or Ronin. Something like the Red Gemini or Alex Mini would work well and 

both get a great image. These cameras and can be flung around easily— giving us that movement and allowing us to get into interesting angles without much of a hassle.  
The Gemini especially has a cool, metallic quality to its picture which I think would give us a bit of that “masculine edge” we want in our frame.



DESIGN
We want to use this film to forge the identity of a King C. Gillette gentleman, build the world he lives in. We’re taking the classic definition and giving it a rock n roll twist, 

bringing the gentleman into the modern age and making him cool again.    

As such, we want to borrow conventions from what people think of when they hear the word “gentleman,” and then mess with them. Production design is everything to 
creating our world and vibe. First, we don’t want it to feel “corporate.” A King C. Gillette gentleman is at home in a sitting room, but he isn’t afraid to get his hands dirty. Our 

sets should feel lush and luxe, featuring velvet, mahogany, and leather, but they are not stuffy. there’s a bit of edge and a touch of the macabre… I want some grunge with 
industrial and vintage touches. The streets shouldn’t feel too clean— I want a bit of age and grit, history and texture in the ambiance.  

Also, when I hear the word “gentleman,” my mind immediately goes to something victorian. Leaning into that, I want to have a hint of Neo-victorian in the style and then mix 
that with elements that are super modern.  This would give us an iconic look to “reinvent the gentleman.” For example, our gym could have vintage lockers and industrial 

fans, but modern light fixtures and appliances. The alleyway might feature an old-world barber chair, but next to it is a neon sign. The tailor shop and club contain 
curiosities and layers of quirky props— things like framed insects and anatomical diagrams, fossils and bones, maps, candles, statue busts, old books and globes. The rooms 

might have wallpaper, but when you look closer the pattern is something unconventional. Shows like Sherlock on the BBC or the furniture designer Timothy Oulton do this 
well. It’s classy, but with a little bit of the dark side. Luxury with an edge. 



Wardrobe 
Similarly, with wardrobe we want our men well dressed, but not old fashioned. Again, not basic! 

This is about evoking the conventions of “the gentleman,” but giving it an edgy modern twist.  

In the tailor shop and club, it’s bespoke with attitude. Think of a velvet jacket, but the  guy 
wearing it has tattoos or an edgy haircut. Our men in the street are wearing smart causal, but 
it’s not predictable. They pay attention to their wardrobe and have a sense of style throwing in 
some eccentric touches to their outfit. Think suits with sneakers, a vest with work-boots, cool 

jewelry, fun patterns, maybe one guy has a flat cap…  

We want to use our wardrobe to create characters. Each of our featured bearded men should 
sport a look that suits his personality and each one is different. Our leading man might have a 

classic hollywood style. The guy with the van dyke beard is a hipster.  
The twins are rock n rollers… etc.  

Most important is MO SALAH! His wardrobe should evoke his personal sense of style— sporty, but 
refined. While he walks through the city, I see him in a cool overcoat— think a Burberry trench. 
At the tailor, maybe he has a fun colored blazer… something that attracts attention and really 

makes him pop off the screen.      

EDITING 
The edit is where we take the real world and elevate it— making everything seem just a little bit 

cooler than it is in reality.  

A key part of this commercial is that Salah recognizes other men who use King C. Gillette products. 
They’re all part of the same mutual admiration society. To emphasize that even more for the audience 
I want to play with speed in the cut. think of movies like Sherlock Holmes when we PUNCH IN to slow-

mo closeups of what he’s noticing at the time… Similarly, I want to ramp to slow motion when we 
are in Mo Salah’s point of view. These beards are so epic, it’s like time slows down  

when he looks at them.   

Also, slow motion also does A  LOT  to add drama and sexiness to the frame. Simple actions like Salah 
dragging a razor across his face, throwing an overcoat over his shoulders, or just simply walking 
down the street look EPIC. This is about picking those key moments and holding on them to emphasize 
how cool men look when they shave with King C. Gillette products. Men will see this ad and want to 

look like that. More importantly, WOMEN will see this ad and want their men to look like that.  
Talk about creating a demand.   

Transitions also play a big part in the edit. Using wipes where people and objects cross the frame 
will make for a good flow and get us in and out of each scene in an interesting way. I’m thinking of 
things like people walking by to get us out of the locker room and into the alley, a wardrobe rack 
pushed past frame to get us from the movie set to the tailor shop, etc. Movies like Kingsman and 

Kickass do this kind of thing very well. It will add to our cool style and give us a smooth visual POP. 



Speaking to our use of VISUAL EFFECTS, I want to take the approach where 
we get as much practically as possible, but then supplement in post to 
make this look really special. For example, we might rotoscope some of 

those frame wipe transitions. If we push through the window in the tailor 
shop, that would be a VFX effect to give us a cool transition. Our film set 

explosion should be done practically, but we might “punch it up” in post— 
adding debris and smoke flying up to make it feel even more epic.  

Most importantly, we might considering flying in a green screen 
strategically for some of the shots with Mo Salah and then comping him 
into our practical locations. Again, I want to emphasize that I understand 
his time is valuable and I want to make as much of that time as possible. 
Considering the option of shooting some of his scenes on green-screen so 
we don’t have to do as many location moves with him could be a smart 

option to maximize our time.  

VFX Sound + Music 
The sonic landscape is a key tool in how we build the vibe of our world. Adding a 
bit of drama to the sound design— things like bass drops, whooshes and rumbles
— will heighten our reality. This is especially important on those King C. Gillette 
features. On these shots I imagine the sound and music dropping out or becoming 

muted. A whoosh takes us into the slow motion specials and our auditory focus is 
instead pulled to isolated sounds like the SHARP METAL SHING of a razor blade or 

the SLICK LIQUID DROP of beard oil in these key shots.  

This isn’t all drama, though. We need some attitude too. That’s where the music 
comes in. I loved the reference"Never Die" by FNDTY. I think that sets the right 
tone. Similarly, music from bands like the Black Keys, White Stripes, or even 

Kasabian would fit in well. We want electronic or indie rock music with some 
noise and distortion. It should have a funky beat too that puts us in a cheeky 
mood. The soundtrack would feel at home in a Tarantino or Guy Ritchie movie.   

Finally, the voice over! There’s a winking fun to it— a cocky critique of what 
facial hair is working… and what is not. But with that said, it’s not silly. We 
want a voice that’s bold, masculine, a little gruff. Nothing too posh. This is a 

refined man, but he’s experienced the world too. 
 A voice that can grow a beard.   







DOn’t be boring
This whole process should be fun and collaborative! It’s the best way to work and where the best 
ideas come to light. I love being very involved with the creative team and going back and forth on 

elements to push the script to be as epic as possible.  I was already very excited by the 
storyboards put forward — it’s clear the creatives have a very clear idea of what they want and 

it’s going to be fun to brainstorm together on ways to push that even further.   

I’m one of those directors who’s obsessed with preproduction. A huge part of my background is in 
post-production and I shoot for the edit, meaning I think through clearly about the exact pieces 

needed to tell the story and how those pieces will fit together. Storyboarding is a HUGE part of my 
process. Boarding to the exact locations, cutting animatics and even “pre-shooting” the movie with 

stand-ins on the scout will make the day go flawlessly. We should know exactly what the final 
spot will look like before we shoot one frame of it.      

On a job like this featuring a celebrity like Mo, that’s even more essential. The more we can be 
prepared going in, the smoother it will go. The preparation will put him at ease and help him give a 

great performance. It will also help us know exactly what shots can use a double, what can be 
done on green screen and how we can maximize screen time with our star!  

In terms of a shooting strategy, one thing that would help us is to do our wide location shots first 
without Mo— using a double, etc. We’d also use this time to shoot our mid-range and close-ups of 

the other bearded gentlemen, covering what we can before we get into his shots, as it’s much 
easier to create an overall look and then match the lighting to our footage of Mo Salah than it is to 

do the reverse.   

I also like to shoot fast. Considering that, I’d suggest we shoot on smaller Cameras that can live 
on a Movi or Ronin allowing us to move quickly from set-up to set-up without much reset time.  

Pre-lighting and using one main lighting set-up where possible will also help us save time so once 
we’re set, we can bang everything out in a row. If possible, having a B camera on set to grab a 2nd 
angle and shoot inserts simultaneously would be a fantastic. This will allow us to save time and 

make the most of our day! 





I really appreciate the opportunity to pitch on such a stylish and fun commercial!  
This spot is tailor made to celebrate everything I love about advertising and my work: 

Stylish design, innovative editing and camera work, a cheeky sensibility, and most 
importantly GREAT LOOKING LADS! While I haven’t had much success growing a beard of my 

own, trust me, I’ve been a long time admirer of them. You’d be hard pressed to find a 
director who will give more care and thought to men’s facial hair…  

in fact, it’s a grand passion of mine!  

I’ve been a long time admirer of Mo Salah and would be honored to work with him to 
introduce King C. Gillette to a whole new generation of Gentlemen. Mo is such a wonderful 

role model for so many men and I’m excited to see him continue that legacy here.  
King C. Gillette isn’t just sharing its products with a new generation of customers, it’s 
sharing its culture and code. The world needs more King C. Gillette gentlemen like Mo.  

I’m looking forward to your thoughts and I can’t wait to collaborate with you further!  

Thanks,  
 

Cassie  




